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Disclaimer
This presentation has been prepared and issued by Nomad Foods Limited (the "Company"). This Presentation has been provided solely for information and background. The information in this Presentation is provided as at the date of the 

Presentation (unless stated otherwise). 

This Presentation does not constitute or form part of, and should not be construed as: (i) an offer, solicitation or invitation to subscribe for, sell or issue, underwrite or otherwise acquire any securities or financial instruments, nor shall it, or 

the fact of its communication, form the basis of, or be relied upon in connection with, or act as any inducement to enter into any contract or commitment whatsoever with respect to such securities or financial instruments; or (ii) any form of 

financial opinion, recommendation or investment advice with respect to any securities or financial instruments. 

Certain statements and matters discussed in this Presentation may constitute forward-looking statements. Forward-looking statements are statements that are not historical facts and may be identified by words such as "aim", "anticipate", 

"believe", "continue", "estimate", "expect", "intend", "may", "should", "strategy", "will" and words of similar meaning, including all matters that are not historical facts. This Presentation includes forward-looking statements about the 

Companyõs expectations regarding opportunities to further develop commercial capabilities and to further optimize space and place, the Companyõs ability to strengthen its net revenue management capabilities, the Companyõs beliefs 

regarding macro trends in the industry, the Companyõs expectations regarding future growth and its anticipated marketing and business strategies and the Companyõs expectations regarding future operating and financial performance, 

including its guidance with respect to organic revenue growth, Adjusted EBITDA and Adjusted EPS. 

The forward-looking statements in this Presentation speak only as of the date hereof and are based upon various assumptions, many of which are based, in turn, upon further assumptions. Although the Company believes that these 

assumptions were reasonable when made, these assumptions are inherently subject to significant known and unknown risks, uncertainties, contingencies and other important factors which are difficult or impossible to predict and are 

beyond its control. These statements are not guarantees of future performance and are subject to known and unknown risks, uncertainties and other factors that could cause actual results to differ materially from those expressed or 

implied by such forward-looking statements, including (i) economic conditions, competition and other risks that may affect the Companyõs future performance, including increases in operating costs and the Companyõs ability to manage its 

cost structure; (ii) the ability to recognize the anticipated benefits to the Company of strategic initiatives, (iii) the Companyõs ability to successfully implement its growth model, strategic framework and marketing campaigns for its recent 

strategic acquisitions, (iv) uncertainty about the terms and timing of Brexit, as well as the potential adverse impact of Brexit on currency exchange rates, global economic conditions and cross-border agreements that affect the Companyõs 

business, (v) loss of the Companyõs financial arrangements with respect to receivables factoring, (vi) the loss of any of theCompanyõs major customers or a decrease in demand for its products, (vii) the Companyõs ability to effectively 

compete in its markets, (viii) changes in consumer preferences and the Companyõs failure to anticipate and respond to such changes or  to successfully develop and renovate products, (ix) the Companyõs ability to successfully interpret and 

respond to key industry trends and to realize the expected benefits of its responsive actions (x) changes in applicable laws or regulations; and (xi) the other risks and uncertainties disclosed in the Companyõs public filings and any other 

public disclosures by the Company. Given these risks and uncertainties, prospective investors are cautioned not to place undue reliance on forward-looking statements. 

Other than in accordance with its legal or regulatory obligations, the Company is not under any obligation and the Company and its affiliates expressly disclaim any intention, obligation or undertaking to update or revise any forward 

looking statements, whether as a result of new information, future events or otherwise. This Presentation shall not, under any circumstances, create any implication that there has been no change in the business or affairs of the Company 

since the date of this Presentation or that the information contained herein is correct as at any time subsequent to its date. No statement in this Presentation is intended as a profit forecast or estimate. 

Market and competitive position data in this Presentation has generally been obtained from industry publications and surveys or studies conducted by third-party sources. There are limitations with respect to the availability, accuracy, 

completeness and comparability of such data. The Company has not independently verified such data, can provide no assurance of its accuracy or completeness and is not under any obligation to update, complete, revise or keep current 

the information contained in this Presentation. Certain statements in this document regarding the market and competitive position data are based on the internal analyses of the Company, which involves certain assumptions and estimates. 

These internal analyses have not been verified by any independent sources and there can be no assurance that the assumptions or estimates are accurate. 

This Presentation includes certain additional key performance indicators which are considered non-IFRS financial measures including, but not limited to, organic revenue growth, Adjusted EBITDA, Adjusted EBITDA margin, Adjusted Gross 

Margin, Adjusted earnings per share and Free Cash Flow.  Nomad Foods believe these non-IFRS financial measures provide an important alternative measure with which to monitor and evaluate the Companyõs ongoing financial results, 

as well as to reflect its acquisitions.  Nomad Foodsõ calculation of these financial measures may be different from the calculations used by other companies and comparability may therefore be limited.  You should not consider the 

Companyõs non-IFRS financial measures an alternative or substitute for the Companyõs reported results.  For a reconciliation of these non-IFRS financial measures to the most directly comparable IFRS measures, refer to the Company 

earnings press release and investor presentation for the three and twelve months ended  December 31, 2018 included on the Companyõs website at www.nomadfoods.com.
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A Leaderin Frozen Food

Growing From the Core

Creating ShareholderValue
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Nomad Foods Overview

In Western Europeõs

û26B
Savory 

Frozen Food Category

û2.2B
Net Revenues

4,800
Company

Employees

90%
Of Core Portfolio Ranked

#1 or #2 in Market Share

13
Primary Countries 

Across Western Europe



Iconic Brands Modernized for Todayõs Consumer
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48%

22%

18%

12%

BY BRAND

38%

18%

10%

34%

BY CATEGORY

30%

17%

15%

38%

BY COUNTRY

A Diversified Portfolio with ϵ2.2 Billion in Revenues

6

Seafood Vegetables Ready Meals OtherUK OtherGermanyItaly Other

Figures above represent mix of 2018 net revenues



The Undisputed Leader in Western Europe Frozen Food
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14% market share

Total Retail Sales Value

û26B

Western Europe
Savory Frozen Food

Source: Euromonitor, 2018; branded only



Seafood

Portfolio Breadth Across Most Frozen Savory Categories
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Potatoes

Vegetables

26%

Ready
Meals

Western Europe Savory Frozen ðMarket Share by Category

û4.4BPizza 3%

û4.3B12%

û3.8B23%

û3.0B6%

û1.6B6%Red Meat

Poultry û1.5B22%

Baked
Goods û1.4B2%

Meat Substitutes

3%Fruit

2%

Soup 34% û0.3B

û0.5B

û0.5B
Categories 
Under û1B

û4.6B

Category size

market share

Source: Euromonitor, 2018; branded only



Total 
Share

Seafood
Share

Vegetables
Share

Strong Frozen Food Market Share at Local Category Level
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#1 or2 in market share90%
of core 
portfolio

Figures above represent market share rank based on Euromonitor, 2018; branded only

Countries are ranked in order of 2018 revenues from left to right

#1 #1 #1 #1 #1 #1 #1 #1 #1 #1

#1 #1 #1 #1

#1 #1 #1 #1

#1 #1 #1

#2 #1 #1 #1

#1

#1

#1

#1

#2 #1

#1

#2

#2#2

#2

UK IrelandBelgiumAustria FinlandFrance NorwaySweden SpainGermany Netherlands PortugalItaly

#2
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A Leaderin Frozen Food

Growing From the Core

Creating ShareholderValue



Two Years of Strong Financial Performance

2016 2018

NET REVENUES ADJUSTED EBITDA

û324M
16%

û376M

2016 2018

ADJUSTED EPS

û0.84 û1.19

2016 2018 2016

Current

û1.7B

û3.7B

MARKET CAP

42%

+15%

+118%

û1.9

û2.2

11Note: growth rates represent percentage change from full year 2016 to full year 2018. 
Current market cap is based on share price as of March 2, 2019. 2016 market cap is based on share price on 12/31/16.



GROWTH
MODEL

A Proven Growth Model

0%

1%

2%

3%

4%
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Q1 '17 Q2 '17 Q3 '17 Q4 '17 Q1 '18 Q2 '18 Q3 '18 Q4 '18

Eight Consecutive Quarters
of Organic Revenue Growth
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Secondary

Secondary Categories

Other

2018 Organic Revenue Growth = 2.6%

Q1 '17 Q2 '17 Q3 '17 Q4 '17 Q1 '18 Q2 '18 Q3 '18 Q4 '18

Prioritizing the Core Organic Revenue
Growth has Been

Driven by the Core

Total Growth Core Growth 13
*Core categories represent the highest gross margin / greatest market share 
categories and receive a disproportionate level of A&P investment.

(2.1%)

1.4%

4.2%

2018
GROWTHCore* 

Categories
70% of revenues



Coated Fish ðA Global Success Story in 2018
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2018 RSV* 

growth

+5%

*RSV represents retail sales value based on Nielsen and IRI data.c



Kids Poultry Range Drove Strong Growth in the UK
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2018 RSV* 

growth

+13%

*RSV represents retail sales value based on Nielsen and IRI data.



Opportunity to Further Develop Commercial Capabilities
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Media Efficiency
ÅIncrease working media spend with high 

improved execution and higher ROI

Net Revenue Management
ÅPromo optimization & pricing implemented

ÅPPA and trade terms in development

Space & Place
ÅOptimize placement in traditional trade

ÅGain market share in growing channels

Sustainability & Nutrition
ÅLeverage portfolioõs structural qualities 

into consumer-facing communication

Innovation ÅConcentrated effort around ôbig betsõ

ÅAccretive to gross margins

Stage of DevelopmentKey InitiativesCommercial Pillar



Driving Digital Media
Engagement
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11%

17%

24%
26%

2016 2017 2018 2019E

Digital % of Total 
Media Spend



2016 2017 2018 2019 2020

Trade Terms

Price Pack Architecture

Price

Promotions

Teams & Capabilities 

Strengthening Net Revenue Management Capabilities
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Stage of Development Basic Intermediate Advanced



Distribution Opportunity to Further Optimize Space & Place 
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OPTIMIZE
RETAIL EXECUTION

GROW WITH
HARD DISCOUNTERS

FURTHER
PENETRATEONLINE


