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Disclaimer

This presentation has been prepared and issued by Nomad Foods Limited (the "Company"). This Presentation has been provided solely for information and background. The information in this Presentation is
provided as at the date of the Presentation (unless stated otherwise).

This Presentation does not constitute or form part of, and should not be construed as: (i) an offer, solicitation or invitation to subscribe for, sell or issue, underwrite or otherwise acquire any securities or financial
instruments, nor shall it, or the fact of its communication, form the basis of, or be relied upon in connection with, or act as any inducement to enter into any contract or commitment whatsoever with respect to such
securities or financial instruments; or (ii) any form of financial opinion, recommendation or investment advice with respect to any securities or financial instruments.

Certain statements and matters discussed in this Presentation may constitute forward-looking statements. Forward-looking statements are statements that are not historical facts and may be identified by words
such as "aim", "anticipate”, "believe", "continue", "estimate", "expect”, "intend", "may", "should", "strategy”, "will" and words of similar meaning, including all matters that are not historical facts. The forward-looking
statements in this Presentation speak only as of the date hereof and are based upon various assumptions, many of which are based, in turn, upon further assumptions. Although the Company believes that these
assumptions were reasonable when made, these assumptions are inherently subject to significant known and unknown risks, uncertainties, contingencies and other important factors which are difficult or impossible
to predict and are beyond its control. These statements are not guarantees of future performance and are subject to known and unknown risks, uncertainties and other factors that could cause actual results to differ

materially from those expressed or implied by such forward-looking statements. Given these risks and uncertainties, prospective investors are cautioned not to place undue reliance on forward-looking statements.

Other than in accordance with its legal or regulatory obligations, the Company is not under any obligation and the Company and its affiliates expressly disclaim any intention, obligation or undertaking to update or
revise any forward looking statements, whether as a result of new information, future events or otherwise. This Presentation shall not, under any circumstances, create any implication that there has been no change
in the business or affairs of the Company since the date of this Presentation or that the information contained herein is correct as at any time subsequent to its date. No statement in this Presentation is intended as
a profit forecast or estimate.

Market and competitive position data in this Presentation has generally been obtained from industry publications and surveys or studies conducted by third-party sources. There are limitations with respect to the
availability, accuracy, completeness and comparability of such data. The Company has not independently verified such data, can provide no assurance of its accuracy or completeness and is not under any
obligation to update, complete, revise or keep current the information contained in this Presentation. Certain statements in this document regarding the market and competitive position data are based on the internal
analyses of the Company, which involves certain assumptions and estimates. These internal analyses have not been verified by any independent sources and there can be no assurance that the assumptions or
estimates are accurate.
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Investment Highlights

Leading Player in the Large and
Resilient Western European
Frozen Food Market

Multiple Organic Growth
Drivers for Base Business

Iconic Brands with Strong Experienced Team with a
Brand Equity Strong Track Record

Platform to Consolidate the
Fragmented Global Food Sector

Attractive Financial
Characteristics and Significant
Cash Flow Generation
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Company & Market Overview



Who We Are

Nomad Foods is a leading packaged foods company seeking to build a global portfolio of best-in-
class food companies and brands within the frozen category and across the broader food sector

Leading frozen
packaged food
company in Europe

Key categories
include Fish,
Vegetables, Poultry
and Meals

Pro forma net sales
of c. U2 billion

Headquartered in
Feltham, UK

Operations in 17
countries

10 manufacturing
plants

~4,300 employees

Ticker: NOMD
(NYSE)

Our Brands

BED oicinater
FISKPINNAR

B

W & QWO
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lconic European Brands
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Spontaneous Brand Awareness
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Italy Germany Sweden Norway Austria France
Nomad Position 1 1 1 1 2 1 1
% Nomad Share 13.4% 23.4% 11.5% 23.4% 20.4% 39.7% 11.1%

Source: Ipsos and Euromonitor, Branded Sales.
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Pan European Sales Footprint With Market Leadership

#1 Branded Frozen Player in 10 Countries Top 5 Western European Markets

Pro Forma Nomad vs.
Net Sales NEEIEN
Market (FY2015) % Share Competitor
;I% 0513.5 13.4% 1.79x
ap
‘ ' 0u374.9 23.4% 2.96x

- 1273.1 11.5% 1.31x

N
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G222.1 23.4% 1.28x

(170.9 11.1% 1.46x

N

Source: Euromonitor.
Note: Sales data based on 2015 pro forma as adjusted figures at actual FX rates.
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Strategic and Geographically Diversified Manufacturing
Facilities

Tonsberg
Cap. Products
89 Veg Loftahammer
Cap. Products
9 Bakery
Cap. Products
17  Veg, Fish, Other (Soup, Pizza) Sweden
Finland Russia
Noryvay Bjuv (Anticipated Close 1H17) @

Cap. Products

Cap. Products

155  Fish, Poultry, Veg, Burgers Denmark .4'//

Bremerhaven

Products

Cap. Products

119 Veg, Meals Austria 128 Fish, Veg

Italy
Valladolid

Products

Cap.

53  Meals, Bakery, Sauces Greec

Cap. Products
30 Fish

Cap. Products

169 Fish, Veg, Meals

Note: Copack is ~20% of sales volume.
Note: Capacity is 000s tonnes.
(1) Production to be transferred to Reken, Valladolid, and Cisterna facilities.
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Diversified Revenue Mix

Categories

Others, 12%
Poultry, 10%

Industrial, 1%
. Meals, 10%
Private Label, \
3% \

Foodservice,
6%

Veg, 20%

Fish, 39%

Note: Revenue split based on 2015 Pro Forma As Adjusted figures at actual rates.

Geographies

Others, 14%

Austria, 4%

Norway, 6% b

Sweden, 8%

France, 11%

Germany,
13%

UK & I, 25%

Italy, 18%
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Winning Leadership Across Frozen Categories

(aMillions)
Frozen
Frozen Fish Vegetables Frozen Meals Frozen Poultry Total Nomad
Net Sales 0792.9 0406.8 0199.7 01197.6 02,051.7

% Market Share in

0, 0 0 0,
Respective Markets 25.6% 24.1% 13.2% 22.6%

Market Position by Country (2015)

oy z :
Total #1 Positions 9 11 8 7 9

Source: Euromonitor.
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Nomad Foods has Winning Category
Leadership in Frozen Fish

Market Share in Respective Markets Must Win Battles Performance +UK Fish Fingers Net Sales

Nomad
). Foods, 26%

H1 2015 H1 2016

Net Sales U792.9 mm

# of Countries in
leadership positions

SN ——

12 Cod Fish Finger k Y { FANG FRISCH
e - - W|Id||:I|s

3 .‘J‘,"\erds Eye7m

Source: Euromonitor, Branded Sales.

Note: Sales and leadership as of 2015A.
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