


Dsclaimer ‘ e Nomad Foods

This presentation has been prepared and issued by Nomad Foods Limited (the "Company"). This Presentation has been provided solely for information and background. The information
in this Presentation is provided as at the date of the Presentation (unless stated otherwise).

This Presentation does not constitute or form part of, and should not be construed as: (i) an offer, solicitation or invitation to subscribe for, sell or issue, underwrite or otherwise acquire
any securities or financial instruments, nor shall it, or the fact of its communication, form the basis of, or be relied upon in connection with, or act as any inducement to enter into any
contract or commitment whatsoever with respect to such securities or financial instruments; or (ii) any form of financial opinion, recommendation or investment advice with respect to any
securities or financial instruments.

Certain statements and matters discussed in this Presentation may constitute forward-looking statements. Forward-looking statements are statements that are not historical facts and may
be identified by words such as "aim", "anticipate”, "believe", "continue”, "estimate", "expect", "intend", "may", "should", "strategy", "will" and words of similar meaning, including all matters
that are not historical facts. The forward-looking statements in this Presentation speak only as of the date hereof and are based upon various assumptions, many of which are based, in
turn, upon further assumptions. Although the Company believes that these assumptions were reasonable when made, these assumptions are inherently subject to significant known and
unknown risks, uncertainties, contingencies and other important factors which are difficult or impossible to predict and are beyond its control. These statements are not guarantees of
future performance and are subject to known and unknown risks, uncertainties and other factors that could cause actual results to differ materially from those expressed or implied by
such forward-looking statements. Given these risks and uncertainties, prospective investors are cautioned not to place undue reliance on forward-looking statements.

Other than in accordance with its legal or regulatory obligations, the Company is not under any obligation and the Company and its affiliates expressly disclaim any intention, obligation or
undertaking to update or revise any forward looking statements, whether as a result of new information, future events or otherwise. This Presentation shall not, under any circumstances,
create any implication that there has been no change in the business or affairs of the Company since the date of this Presentation or that the information contained herein is correct as at
any time subsequent to its date. No statement in this Presentation is intended as a profit forecast or estimate.

Market and competitive position data in this Presentation has generally been obtained from industry publications and surveys or studies conducted by third-party sources. There are
limitations with respect to the availability, accuracy, completeness and comparability of such data. The Company has not independently verified such data, can provide no assurance of its
accuracy or completeness and is not under any obligation to update, complete, revise or keep current the information contained in this Presentation. Certain statements in this document
regarding the market and competitive position data are based on the internal analyses of the Company, which involves certain assumptions and estimates. These internal analyses have
not been verified by any independent sources and there can be no assurance that the assumptions or estimates are accurate.

This Presentation includes certain additional key performance indicators which are considered non-IFRS financial measures including, but not limited to, EBITDA, As Adjusted EBITDA,

As Adjusted EBITDA margin, As Adjusted operating profit, As Adjusted (loss)/profit before tax, As Adjusted (loss)/profit for the period, As Adjusted basic and diluted earnings per share,

revenue adjusted for certain items, including like-for-like adjustments, advertising and promotions adjusted for certain item, including like-for-like adjustments, indirects adjusted for certain

items, including like-for-like adjustments, Pro Forma As Adjusted financial information, As Adjusted operating cash flow before tax and Pro Forma As Adjusted operating cash flow before

tax. Nomad Foods believe these non-IFRS financial measures provide an important alternative measure with which to monitor and evaluate t he Companydés ongoi ng f

wel | as to reflect its acquisitions. Nomad Foods 6 c al ionslusadby aher canfpanieshandscempérabilityanmay theeefore me a s
be I imited. You should notFRSohshdeci ahemEampaerygbdannaht er nparted regsalts. d-or a secobcsidtion bfuhese noh-o-RS t h e
financial measures to the most directly comparable IFRS measures, refer to the Company earnings press release and investor presentation for the three and twelve months ended
December 31, 2016 included on the Companyds website at www. nomadfoods.com.



Nomad Foods

Company & Market Overview
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Operational Excellence

Catalyze organic topline growth
0 KNR dz3K dadzi
while managing operating
expenses with a disciplined,
ZBBbased philosophy

Our Goal

Transform Nomad
into a Leading Global
Consumer Foods
Company

|

Global Growth Across Food

Pursue value creating acquisition
opportunities that expand our
geographic footprint into the US
market and our category reach
outside of frozen

Consolidate Frozen

Continue to seek bolon
acquisitions to complete our
consolidation of the European
frozen food category



Company Snapshot

Nomad Foods

Key Facts
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Leading branded frozen food player in
Western Europe with sales @1,928m (FY
2016A)

Operations in 17 countries in Western
Europe, commanding a 13.8% market
share of the frozen food market (excluding
ice cream)

#1 branded frozen player in 10 countries
including UK, Italy, Germany, France and
Sweden

Strong brands includingglo, Findus and
Birds Eye

Adjusted EBITDA margin of 16.9%

Successful integration platform with
significant cash flow generation and
synergies to fund externajrowth
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Source: Company filings, presentations and press reldasssnonitorandlpsos

#1 Branded Frozen Player in 10 Countries
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Geographic Overview

Nomad Foods
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Market Position

Relative Sharé

1.7x

2.9x

1.1x

1.3x

1.4x

Revenue and
% of Revenue

€459m (24%)

€349m (18%)

€267m (14%)

€218m (11%)

€169m (9%)

Market Share in
b2Yl RQa
Categories (%)

Total? | 13.2
Fish 19.1
Vegetables | 17.2

Meals §6.1

Poultry . 32.0

Total? 23.0
Fish 223

Vegetables 20.8

Meals I 29.6

Poultry §5.4

Total? 11.1
Fish 26.0
Vegetables 33.9

Meals { 4.9

Poultry . 25.7

Total? 22.9
Fish 41.5
Vegetables 54.2
Meals 41.3

Total>? 11.2

Fish 47.8

Vegetables | 6.5

Meals 8.8

Poultry 18.5



Category Overview

Nomad Foods

b2 Yl F Relative # Countries
Category  Market Market with #1 2016
Categories Description  Sharé Sharé- 2 Position Sales %of 2016 Sales SelectProducts

O Comprises of
products such
as fish fingers
coated fish 25.8% 5.6x 9 €760m
and natural
fish among
others

O«

Includes read)

to eat

vegetables —
Vegetable Jui a ey 24.2% 7.8x 11 €383m _ E
as peas and <Birdsfy?7_ :
cream spinact - ,ﬁx’-—
among others : openn’

Product i
ncluer e f Y -
includeready ! s, ‘,

to cook pasta,

lasagna, 14.3% 1.9x 9 €198m
pancakes,

sofficini

curries and

others

O Products such
as nuggets,
grills and
burgers

21.8% 4.8x 7 €166m

Poultry

Source: Company filings, presentations and press reldasssnonitorandlpsos
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Strong Brand Equity 2016 Spontaneous Brand Awarenes§%o

O«

Iconic brands with almost 100 years of history

86%

2%

62%

42%

0 #1 consumer choice
0 Brand recognition drives consumer trust
anddemand
74%

[61] years history [76] years history [53] years history

birsiye I0sA.
[95] years history [55] years history [] years hiry
Captain Birds Eye  Croustibat Carletto Blubb

Source: Ipsos.

1) Due to spontaneous brand awareness questionnaire Spontaneous brand awareness rank
structure changes, 2016 scores are not directly
comparable with 2015 scorgmiblished.



