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Disclaimer

This Presentation has been prepared and issued by Nomad Foods Limited (the "Company"). This Presentation has been gedyiftedrdormation and background. The information in this Presentation is provided as at the
date of the Presentation (unless stated otherwise).

This Presentation does not constitute or form part of, and should not be construed as: ¢ffer, solicitation or invitation to subscribe for, sell or issue, underwrite or otherwise acquire any securitiagaalfinstruments, nor
shall it, or the fact of its communication, form the basis of, or be relied upon in connection with, or act as any induiteemet into any contract or commitment whatsoever with respect to such securities or financial
instruments; or (i) any form of financial opinion, recommendation or investment advice with respect to any securitiesdafimstruments.

Certain statements and matters discussed in this Presentation may constitute forleakdng statements. Forwardooking statements are statements that are not historical facts and may be identified by words such as "aim",
"anticipate", "believe", "continue", "estimate", "expect", "intend", "may", "should", "strategy", "will" and words of simekaming, including all matters that are not historical facts. This presentation includes forlwaking

statements related to expected 2018 financial results including organic revenue growth, Adjusted EBITDA and Adjusted £R&rgimgxpansion; expected revenue from new product launches; expected opportunities to
increase market share from our captaincy strategy and from smaller competitors; expected growth in the frozen food marketefits of focusing on our core products; expected digital spend; the timing and impact of our
investments in plant protein; future opportunity to grow throughcemmerce and hard discounters; to potential growth in groazin occasions; lorterm opportunity to grow EBITDA margin; timing of net revenue

management initiatives; expected benefits and financial impact of GeodfellasA ANOEOEOET T N AGPAAOAA Al 1T OET ch AAT AZEZEOO AT A EEIT Al Adtdrh reehud Adrgn, | £
EBITDA, leverage and cash flow growth objectives. The forvi@ofing statements in this Presentation speak only as of the diegieeof and are based upon various assumptions, many of which are based, in turn, upon further
assumptions. Although the Company believes that these assumptions were reasonable when made, these assumptions are istigeettly significant known and unknown risks, uncertainties, contingencies such as economic
conditions and increased competition; delays and lower than expected market acceptance of new products; delayed digitdespehdn expected growth opportunities incemmerce and hard discounters; longer than

expected implementation of, or inability to recognize anticipated benefits from, net revenue management, supply chain afitmiand expense discipline initiatives; less than anticipated related revenue growth or synergies
from theGoodfellasi O ! 0T O "AOOEAG0O AANOEOEOEI T h AT A TOEAO EIi bi OOAT O A Arede St@emeriistark Bot ghadahteos &f fEuEE pe@drmiance ahd dd sBbje@ 10 E A
known and unknown risks, uncertainties and other factors that could cause actual results to differ materially from thasssekpr implied by such forwarlboking statements. Given these risks and uncertainties, prospective
investors are cautioned not to place undue reliance on foralagking statements.

Other than in accordance with its legal or regulatory obligations, the Company is not under any obligation and the Conpémpfiliates expressly disclaim any intention, obligation or undertaking to update or revise any
forward-looking statements, whether as a result of new information, future events or otherwise. This Presentation shall restangatircumstances, create any implication that there has been no change in the business or affairs
of the Company since the date of this Presentation or that the information contained herein is correct as at any time sobteis date. Except as otherwise expressly set forth herein, no statement in this Presentation is
intended as a profit forecast or estimate.

Market and competitive position data in this Presentation has generally been obtained from industry publications and sustaglges conducted by thirgbarty sources. There are limitations with respect to the availability,
accuracy, completeness and comparability of such data. The Company has not independently verified such data, can pregigdanoe af its accuracy or completeness and is not under any obligation to update, complete, revise
or keep current the information contained in this Presentation. Certain statements in this document regarding the marletrgpetitive position data are based on the internal analyses of the Company, which involves certain
assumptions and estimates. These internal analyses have not been verified by any independent sources and there can teec®thssthe assumptions or estimates are accurate.

This Presentation includes certain additional key performance indicators which are considerd&RS8rfinancial measures inclod, historical (and 2018 guidance with respect to) organic revenue growth, Adjusted EBITDA and

margin, and Adjusted EPS. The Company believes theselRB$ financial measures provide important alternative measures vyi’tbji\&’hiA OI ) I 'I'” [ E O I Q - A T A: R A O A ‘I” o) AA O /3\ MO E A # T ,iA b '5 [ U F? 9 m'l'
AANOEOEOEI 1 08 4EA #1 i DPATUSO AAI AOI AGETT 1T £ OEAOA EEI1T AJAKE AIl Al AA O ®AOA AIEA E OAA 1| ABEAERKOACEN AT 1A A BFES ALOIA
AET AT AEAT 1T AAOOOAO AT Al OAOT AGEOGA 10 OOAOOEOOOA AlHRRSiGdRdal nehsiresAre idduded id AubNod&d A dodsGAcond QU8 2018 AdkriingsAPEede ftakidh Bvhic

can be found on our website at www.nomadfoods.com. The Company only provides guidance oilRR®hasis and does not provigeonciliations of such forwartboking norlFRS measures to the comparable IFRS

measures due to the inherent difficulty in forecasting and quantifying certain amounts that are necessary for such reix}:mx;il'rax:lud‘ing adjustments that could be made for restructuring, integration and acquisiéitated
expenses, shard AOAA AT 1 PAT OAGET T Ai T &1 66h AT A T OEAO AEAOCAO OARemmduh 6f dvllich,bbased@i:historcdl éxpefidnde &cduld BefsiriifitaAtE T EAOET T 1 £
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Nomad Foods Overview @
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Primary Countries
Across Western Europe

900 4,600

Of Core Portfolio Ranked Company
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First Half 2018 Financial Results Overview

Organic YearOnYear Change Adjusted EBITDA Adjusted EPS
Revenue Growth In Gross Margin Growth Growth

+2.1% +120bp +14% +31%

+1.4% price to 31.6% of sales 02 emMdpPHYY (i 20.68/share
0.7% volume/mix

Raised Full Year 2018 Guidance to Adjusted EBITRAdcpo T n YATL t A2Y | VY
Adjusted EPS of1.14¢€l1.17
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Company Overview
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A Portfolio Anchored by Three Power Brands

Germany Austria Netherlands UK Ireland

L

Sweden Norway Finland Belgium Portugal

Two New Brands Joined Nomad Foods in 201§

Acquired April 2018 Acquired July 2018

Noom G d FOOdS Note: percent figures above represent 2017 net revenue mix by brand and excludésamated sales, which accounted for approxaly 10% of sales in 2017.
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Timeless Brands With A Rich Heritage
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_Finest Cod Fillet
Crispest coating of
Golden Breadcrumbs

_Now 309 Each
‘sameprice!

Nomad Foods
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- Gewinn mit Kapt'n iglo!
Képtn Iglo verlost jede Woche einen VW Polo randvoll mit tollen Spielsachen.

Denk Dir aus, was fiir neue, witzige Figuren man aus
Kapt'n Iglo's Fischstabchen legen kann. Vielleicht hilft
Dir Deine Mutter dabei. Deine schonste Idee malst, klebst
oder fotografierst Du und schickst sie an Kaptn Iglo,
Langnese-Iglo GmbH, 2000 Hamburg 777. Vergi8 Deinen
Absender nicht und schreib uns auch, wie alt Du bist
Oder Du rufst an: (069) 726500,

Denn Kapt'n Iglo verlost bis zum 7 April 1989 jeden
Freitag einen VW Polo CL voll mit Spielsachen (im Gesamt-
wert von 17000 DM). Mach am besten jede Woche mit!
(Der Rechtsweg ist ausgeschlossen.)

Viel SpaB und Guten Appetit wiinscht Dir Kapt'n Iglo!

LINTASIHAMBURG




Powerful Icons With Strong Brand Awareness

£uT {E BATTRE/
QuI PEUT — G

LA FRESCHEZZA
DEL NOSTRO MERLUZZO PIU PREGIATO

DA SCHAFFEN AUCH
HALBE PORTIONEN

TUTTI | GIORNI
SULLA TUA TAVOLA!

SCOPRI TANTE GUSTOSE RICETTE SU FINDUS.IT
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Diversified Portfolio Across
Savory Frozen Food

FISH VEGETABLES MEALS POULTRY
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The Undisputed Leader in Western Europe Savory Frozen Food

Nomad Foods » 14%market share

(2)

==\ Nestle

SavoryFrozen Food

(P25

Total Retall Sales Value

— WesternEurope

N dm G d FOOdS Source:Euromonitor, 2017; branded only
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Strong Market Share at the Local Category Level

of core in market

Seafood
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portfolio
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Countries are ranked in order Of 2017 revenues from left to right
Source:Euromonitor, 2017; branded only
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Room to Grow Share in New and Existing Categories

Western Europé&avorykFrozen

Q 'Potatoes
(B.0s

AW@Q%SWS
Veetables
Ready Meals ' e

(B.8s

CrILS
lomad Food:
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A Clear Set of Priorities With A
Proven Model

@ Core Growth
@ Innovation

@ Category Growth

Nomad Foods 14



Core Growth Remains a Primary Focus in 2018
KEEP IT @

SIMPLE -

A

LIKE T%E

WE ARE WORKING
TOWARDS 100% =
CERTIFIED SUSTAINABLE="
SEAFOOD.

WE BELIEVE THE SIMPLE

THINGS IN LIFE SHOULD BE
i AROUND FOR FUTURE
Ry i GENERATIONS.

SIMPLY MADE Rgirdstye/, ‘ 6
WITH 100% COD FILLET T

AND GOLDEN BREADCRUMBS. B& Z V2 LRINASEE

Nomad Foods
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Frozen Food is Alighed With Consumer Trends

Nutrition Over-Indexed to Online

GROCERY
ONLINE

Reduced Waste

d PN T AR e
SOXE5 e e
=) =~

CERTIFIED
SUSTAINABLE
SEAFOOD
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Evolving with Changing Consumer Shopping Habits

E-commerce Discounter Large Stores Small Shopping
Explosion ExpanS|on Relnwgoratlon Trip Increasmg
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Deploying Digital Capabilities

Digital as &6 of Nomad Foods Total Advertising Spend

—

2016

Nomad Foods

. 4
20%

2017

Source: Company Information

27%

2018E

Wit
LOVE

FOR YOUR HEALTH

Wit
LOVE

FOR YOUR HEALTH

VEGETABLES

LOSE THEIR

VITAMINS

ONCE THEY’RE

FROZEN

@ - @

VEGETABLES

LOSE THEIR

VITAMINS

ONCE THEY’RE

FROZEN
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Building an Innovation Pipeline
Behind Key Macro Trends

New Launches as a Percent of Nomad Foods Net Revenues

MOROCCAN
TAGINE
wi

Plant Protein Convenience

2016 2017

Vegetarian  Health & Wellness
M Source: Company Information 19




The European Activation ofVeggie PoweRecently Began in Portugal

{QUINOA

BOWLS
TEM TUDO DE BOM

As nowes Veggle Bowls da iglo
tém tudo aquilo que pracisa:
refel;des plenas de sabor ¢
satritivas, aptas pars uma dista
vegetariand, que ficam prontas
em mesos é2 10 minutes.

~ Fonta de
~ PROTEINA

Peno 42

~ SABOR

/ > ~ Rico em
A = FIBRA

Nomad Foods

=

TEM

TUDO DE BOM

@ iglo_portugal » Follow

iglo_portugal Juntamos deliciosos vegetais
com ingredientes super saudaveis para lhe
oferecer a refeigdo que ha tanto desejava.
Uma fonte de proteina, rica em fibra, com
313 calorias. J4 provou a nossa
#VeggieBowl de Trigo Sarraceno, brocolos e
feijdo preto? O

madalenabraga2 Muito bom!!

tatianajoorge @carolinabbteixeira
@analulusantOs

analulusant0s @tatianajoorge parece criada
por mim esta receita ehehe

tatianajoorge @analulusant0s temos e d
provar @

silviagomes87 Estou a babar G

xcristyx Hmmmm deve ser bom
@andreiaamarttins @susanahorta

iglo_portugal @madalenabraga2 Ja provou %
95 likes

JuLy 12

Add a comment.., L
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MED BRA MAT FRAN ARTAN! FLER TIPS OCH RECEPT PA FINDUS.SE
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Shareholder Value Creation
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EBITDA Margin Expansion A Key
Driver of Shareholder Value

EBITDA Margin Drivers

G Net Revenue
Management

e Supply Chain
Optimization

a Expense
Discipline

2017 Long-Term
Opportunity
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Strengthening Net Revenue Management Capabilities into 2018 and 2019

()

et Teams & Capabilities O O O ‘7
Promotions O O O ‘7
& Price O O ‘7
Price Pack Architecture O ‘7

Trade Terms O O O o

STAGE OF DEVELOPMENT —() basic —‘ intermediate ‘ advanced
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